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Computer	mediated	communication	(CMC)	is	communication	that	is	established	through	the	use	of	interconnected	computers.	This	connection	can	be	a	Local	Area	Network	(LAN)	or	a	Wide	Area	Network	(WAN),	meaning	the	linked	computers	can	be	located	respectively	in	one	building	or	in	more	distant	locations	such	as	different	cities,	countries,	or
even	continents.	Computers	and	the	software	needed	for	CMC	constitute	only	a	means	to	an	end.	Although	CMC	allows	an	individual	to	access	information	stored	in	databases	remotely	located	computers,	the	value	of	this	type	of	connection	resides	in	the	potential	for	communication	and	exchange	of	information	between	human	beings.	CMC	is	widely
used	in	the	fields	of	education,	business,	industry,	and	government	for	research,	work,	and	communication.OverviewSince	its	beginnings	in	the	1960s,	when	a	few	scientists	and	members	of	the	US	Defense	Department	saw	the	possibility	of	sharing	information	quickly	by	establishing	a	connection	between	two	remote	computer	terminals,	CMC	has
evolved	to	allow	for	the	transmission	of	all	types	of	information,	from	text	and	graphics	to	voice	and	video	data.	In	the	beginning,	a	modem	was	used	to	transmit	data	over	telephone	lines,	but	fiber	optic	technology	has	made	digital	high-speed	connections	much	more	efficient.	CMC	can	be	established	synchronically	(i.e.,	simultaneously,	in	real	time)	or
asynchronically,	at	a	delayed	time.	Innumerable	computer	configurations	and	software	programs	exist	that	allow	for	various	modes	of	communication.	Some	of	these	modes	have	existed	for	decades,	such	as	email,	chat	services,	and	web-based	platforms.	Others	have	appeared	more	recently	and	use	the	World	Wide	Web	as	a	starting	point,	such	as
wikis,	blogs,	and	social	networks	like	Facebook,	Twitter,	YouTube,	and	Skype.	The	rapid	advances	of	technology	indicate	that	new	modes	will	keep	developing.All	these	CMC	modes	have	become	the	inexpensive	tools	by	which	decision-making	in	all	spheres	of	society	takes	place,	allowing	for	joint	projects	to	be	carried	out	by	educators,	researchers,
and	scientists	working	in	distant	locations.	In	education,	CMC	is	widely	used	in	collaborative	projects	where	students	construct	knowledge	together	with	their	peers	and	with	the	guidance	of	their	teachers.	CMC	lends	itself	to	the	development	of	distributed	learning	and	multiple	intelligences.	The	exchange	of	information	and	joint	endeavors	that	take
place	via	CMC	also	benefit	professionals	working	in	various	fields	ranging	from	translation,	to	medicine	and	surgery,	architectural	and	industrial	design,	the	law	and	to	police	investigation.	The	products	of	CMC	in	the	form	of	email	exchanges,	chat	scripts,	text	documents,	video	recordings,	and	web	pages	are	cultural	artifacts	that	have	become	the
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webmaster's	page	for	free	fun	content.	Link	to	this	page:	CIM	Palatine	High	School	senior	Jerome	Gabriel	admits	he	felt	a	bit	like	a	fish	out	of	water	when	he	first	stepped	into	Alex	Larson's	computer-integrated	manufacturing	class	this	year.PLCs	are	being	incorporated,	through	networks,	into	computer-integrated	manufacturing	(CIM)	systems,
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Morgan	Construction's	evolution	into	the	computer-integrated	manufacturing	age.	Human	communication	that	occurs	through	the	use	of	two	or	more	electronic	devices	For	other	uses,	see	CMC	(disambiguation).	For	the	technical	aspects,	see	Data	transmission.	Computer-mediated	communication	(CMC)	is	defined	as	any	human	communication	that
occurs	through	the	use	of	two	or	more	electronic	devices.[1]	While	the	term	has	traditionally	referred	to	those	communications	that	occur	via	computer-mediated	formats	(e.g.,	instant	messaging,	email,	chat	rooms,	online	forums,	social	network	services),	it	has	also	been	applied	to	other	forms	of	text-based	interaction	such	as	text	messaging.[2]
Research	on	CMC	focuses	largely	on	the	social	effects	of	different	computer-supported	communication	technologies.	Many	recent	studies	involve	Internet-based	social	networking	supported	by	social	software.	Computer-mediated	communication	can	be	broken	down	into	two	forms:	synchronous	and	asynchronous.[3]	Synchronous	computer-mediated
communication	refers	to	communication	that	occurs	in	real-time.	All	parties	are	engaged	in	the	communication	simultaneously;	however,	they	are	not	necessarily	all	in	the	same	location.[4]	Examples	of	synchronous	communication	are	video	chats	and	audio	calls.	On	the	other	hand,	asynchronous	computer-mediated	communication	refers	to
communication	that	takes	place	when	the	parties	engaged	are	not	communicating	in	unison.	In	other	words,	the	sender	does	not	receive	an	immediate	response	from	the	receiver.	Most	forms	of	computer-mediated	technology	are	asynchronous.[4]	Examples	of	asynchronous	communication	are	text	messages	and	emails.	Example	of	emoticon	use,	a
paralinguistic	aspect	of	computer-mediated	communication.	Scholars	from	a	variety	of	fields	study	phenomena	that	can	be	described	under	the	umbrella	term	of	computer-mediated	communication	(CMC)	(see	also	Internet	studies).	For	example,	many	take	a	sociopsychological	approach	to	CMC	by	examining	how	humans	use	"computers"	(or	digital
media)	to	manage	interpersonal	interaction,	form	impressions	and	maintain	relationships.[5][6]	These	studies	have	often	focused	on	the	differences	between	online	and	offline	interactions,	though	contemporary	research	is	moving	towards	the	view	that	CMC	should	be	studied	as	embedded	in	everyday	life.[7]	Another	branch	of	CMC	research
examines	the	use	of	paralinguistic	features	such	as	emoticons,[8]	pragmatic	rules	such	as	turn-taking[9]	and	the	sequential	analysis	and	organization	of	talk,[10]	and	the	various	sociolects,	styles,	registers	or	sets	of	terminology	specific	to	these	environments	(see	Leet).	The	study	of	language	in	these	contexts	is	typically	based	on	text-based	forms	of
CMC,	and	is	sometimes	referred	to	as	"computer-mediated	discourse	analysis".[11]	The	way	humans	communicate	in	professional,	social,	and	educational	settings	varies	widely,	depending	upon	not	only	the	environment	but	also	the	method	of	communication	in	which	the	communication	occurs,	which	in	this	case	is	through	computers	or	other
information	and	communication	technologies	(ICTs).	The	study	of	communication	to	achieve	collaboration—common	work	products—is	termed	computer-supported	collaboration	and	includes	only	some	of	the	concerns	of	other	forms	of	CMC	research.	Popular	forms	of	CMC	include	e-mail,	video,	audio	or	text	chat	(text	conferencing	including	"instant
messaging"),	bulletin	board	systems,	list-servs,	and	MMOs.	These	settings	are	changing	rapidly	with	the	development	of	new	technologies.	Weblogs	(blogs)	have	also	become	popular,	and	the	exchange	of	RSS	data	has	better	enabled	users	to	each	"become	their	own	publisher".	Communication	occurring	within	a	computer-mediated	format	has	an
effect	on	many	different	aspects	of	an	interaction.	Some	of	those	that	have	received	attention	in	the	scholarly	literature	include	impression	formation,	deception,	group	dynamics,	disclosure	reciprocity,	disinhibition	and	especially	relationship	formation.	CMC	is	examined	and	compared	to	other	communication	media	through	a	number	of	aspects
thought	to	be	universal	to	all	forms	of	communication,	including	(but	not	limited	to)	synchronicity,	persistence	or	"recordability",	and	anonymity.	The	association	of	these	aspects	with	different	forms	of	communication	varies	widely.	For	example,	instant	messaging	is	intrinsically	synchronous	but	not	persistent,	since	one	loses	all	the	content	when	one
closes	the	dialog	box	unless	one	has	a	message	log	set	up	or	has	manually	copy-pasted	the	conversation.	E-mail	and	message	boards,	on	the	other	hand,	are	low	in	synchronicity	since	response	time	varies,	but	high	in	persistence	since	messages	sent	and	received	are	saved.	Properties	that	separate	CMC	from	other	media	also	include	transience,	its
multimodal	nature,	and	its	relative	lack	of	governing	codes	of	conduct.[12]	CMC	is	able	to	overcome	physical	and	social	limitations	of	other	forms	of	communication	and	therefore	allow	the	interaction	of	people	who	are	not	physically	sharing	the	same	space.	Technology	would	be	a	powerful	tool	when	defining	communication	as	a	learning	process	that
needs	a	sender	and	receiver.[4]	According	to	Nicholas	Jankowski	in	his	book	The	Contours	of	Multimedia,	a	third	party,	like	software,	acts	in	the	middle	between	a	sender	and	receiver.	The	sender	is	interacting	with	this	third	party	to	send.	The	receiver	interacts	with	it	as	well,	creating	an	additional	interaction	with	the	medium	itself	along	with	the
initially	intended	one	between	sender	and	receiver.[4]	The	medium	in	which	people	choose	to	communicate	influences	the	extent	to	which	people	disclose	personal	information.	CMC	is	marked	by	higher	levels	of	self-disclosure	in	conversation	as	opposed	to	face-to-face	interactions.[13]	Self	disclosure	is	any	verbal	communication	of	personally
relevant	information,	thought,	and	feeling	which	establishes	and	maintains	interpersonal	relationships.[13]	This	is	due	in	part	to	visual	anonymity	and	the	absence	of	nonverbal	cues	which	reduce	concern	for	losing	positive	face.	According	to	Walther’s	(1996)	hyperpersonal	communication	model,	computer-mediated	communication	is	valuable	in
providing	a	better	communication	and	better	first	impressions.[5]	Moreover,	Ramirez	and	Zhang	(2007)	indicate	that	computer-mediated	communication	allows	more	closeness	and	attraction	between	two	individuals	than	a	face-to-face	communication.[14]	Online	impression	management,	self-disclosure,	attentiveness,	expressivity,	composure	and
other	skills	contribute	to	competence	in	computer	mediated	communication.[15]	In	fact,	there	is	a	considerable	correspondence	of	skills	in	computer-mediated	and	face-to-face	interaction[16]	even	though	there	is	great	diversity	of	online	communication	tools.	Anonymity	and	in	part	privacy	and	security	depends	more	on	the	context	and	particular
program	being	used	or	web	page	being	visited.	However,	most	researchers	in	the	field	acknowledge	the	importance	of	considering	the	psychological	and	social	implications	of	these	factors	alongside	the	technical	"limitations".	Main	article:	Language	learning	software	CMC	is	widely	discussed	in	language	learning	because	CMC	provides	opportunities
for	language	learners	to	practice	their	language.[17]	For	example,	Warschauer[18]	conducted	several	case	studies	on	using	email	or	discussion	boards	in	different	language	classes.	Warschauer[19]	claimed	that	information	and	communications	technology	“bridge	the	historic	divide	between	speech...and	writing”.	Thus,	considerable	concern	has
arisen	over	the	reading	and	writing	research	in	L2	due	to	the	booming	of	the	Internet.	In	the	learning	process,	students,	especially	kids,	need	cognitive	learning,	but	they	also	need	social	interaction,	which	enhances	their	psychological	needs.	Although	technology	has	its	powerful	effect	in	assisting	the	English	language	learners	to	learn,	it	can	not	be	a
comprehensive	way	that	covers	different	aspects	of	the	learning	process.[20]	The	nature	of	CMC	means	that	it	is	easy	for	individuals	to	engage	in	communication	with	others	regardless	of	time,	location,	or	other	spatial	constraints	to	communication.[21]	In	that	CMC	allows	for	individuals	to	collaborate	on	projects	that	would	otherwise	be	impossible
due	to	such	factors	as	geography,[22]	it	has	enhanced	social	interaction	not	only	between	individuals	but	also	in	working	life.[23]	In	addition,	CMC	can	also	be	useful	for	allowing	individuals	who	might	be	intimidated	due	to	factors	like	character	or	disabilities	to	participate	in	communication.	By	allowing	an	individual	to	communicate	in	a	location	of
their	choosing,	a	CMC	call	allows	a	person	to	engage	in	communication	with	minimal	stress.[24]	Making	an	individual	comfortable	through	CMC	also	plays	a	role	in	self-disclosure,	which	allows	a	communicative	partner	to	open	up	more	easily	and	be	more	expressive.	When	communicating	through	an	electronic	medium,	individuals	are	less	likely	to
engage	in	stereotyping	and	are	less	self-conscious	about	physical	characteristics.	The	role	that	anonymity	plays	in	online	communication	can	also	encourage	some	users	to	be	less	defensive	and	form	relationships	with	others	more	rapidly.[25]	While	computer-mediated	communication	can	be	beneficial,	technological	mediation	can	also	inhibit	the
communication	process.[26][self-published	source?]	Unlike	face-to-face	communication,	nonverbal	cues	such	as	tone	and	physical	gestures,	which	assist	in	conveying	the	message,	are	lost	through	computer-mediated	communication.[26]	As	a	result,	the	message	being	communicated	is	more	vulnerable	to	being	misunderstood	due	to	a	wrong
interpretation	of	tone	or	word	meaning.	Moreover,	according	to	Dr.	Sobel-Lojeski	of	Stony	Brook	University	and	Professor	Westwell	of	Flinders	University,	the	virtual	distance	that	is	fundamental	to	computer-mediated	communication	can	create	a	psychological	and	emotional	sense	of	detachment,	which	can	contribute	to	sentiments	of	societal
isolation.[27]	Cybersex	trafficking[28][29][30]	and	other	cyber	crimes	involve	computer-mediated	communication.	Cybercriminals	can	carry	out	the	crimes	in	any	location	where	they	have	a	computer	or	tablet	with	a	webcam	or	a	smartphone	with	an	internet	connection.[30]	They	also	rely	on	social	media	networks,	videoconferences,	pornographic
video	sharing	websites,	dating	pages,	online	chat	rooms,	apps,	dark	web	sites,[31]	and	other	platforms.[32]	They	use	online	payment	systems[31][33][34]	and	cryptocurrencies	to	hide	their	identities.[35]	Millions	of	reports	of	these	crimes	are	sent	to	authorities	annually.[36]	New	laws	and	police	procedures	are	needed	to	combat	crimes	involving
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is	evident	in	the	recent	decade.	The	role	played	by	the	new	media	has	increased	and	is	always	on	the	rise,	transforming	every	single	life	that	it	touches	effecting	the	individual,	but	sometimes	it	has	positive	and	negative	effects.	Source:	vectorfusionart/Adobe	Stock	So,	CMC	or	Computer	Mediated	Communication	can	simply	be	put	as	a	transaction
between	two	or	more	network	computer	like	chartroom,	emails,	SNS	(Social	Networking	Sites),	text	messages	etc.	This	growing	topic	has	been	talked	and	argued	by	theorists	and	scholars	Joseph	Walther,	Ramirez	and	Zhang,	Denis	McQuail,	etc.,	and	has	been	debated	and	many	other	scholars	continue	to	debate	and	argue	on	CMC,	its	scope	and
reach	on	vast	field	in	New	Media.	The	following	summary	throws	light	on	CMC.	Various	research	and	thesis	says	that	Computer	Mediated	Communication	(CMC)	uses	internet	to	mediate	for	human	communication.	This	multifaceted	medium	has	its	created	influence	so	deep	rooted,	that	the	dependence	on	computer	and	other	communication	has	also
affected	the	psychology	of	the	human	mind.	The	communication	level	varies	according	the	medium	of	communication	chosen;	CMC	has	a	great	use	in	the	group/team	work	environment	that	can	help	in	synchronised	to	deliver	the	message	perfectly	through	effective	moderation	from	the	CMC	participants.	Related:	Berlo’s	SMCR	model	of
communication	The	greatest	advantages	of	CMC	are	Immediate	feedback.	Rich	resources	thanks	to	the	collective	information	from	different	parts	of	the	world.	Effective	communication.	Effective	alternative	than	other	communication	medium.	Bringing	people	together	beyond	social,	religion	circle.	The	study	on	computer	mediated	communication	can
be	taken	in	two	ways	The	role	taken	by	the	computers	in	day	to	day	interactions	and	relationship	building.	use	of	language	in	CMC	to	keep	a	track	of	organisational	tasks,	and	the	way	emotions	and	sympathies	of	the	people	are	affected	through	CMC.	The	variation	in	the	standard	of	communication	as	per	the	professional,	cultural	and	educational
circumstances	changes	along	with	the	medium	of	communication.	The	evolution	in	the	communication	process	has	made	massive	use	of	computer	as	its	medium	which	has	brought	forward	a	huge	change	in	the	pattern	of	communication	in	common	people.	This	type	of	quick	communication	process	spread	across	the	world	in	a	short	period	of	time	that
people	considered	as	sense	of	liberation.	This	liberation	brought	forward	people	to	use	CMC	as	a	personal	and	process	to	communicate	to	a	large	communicates	that	acted	as	a	shootout	or	as	an	announcement	process.	The	CMC	is	a	medium	that	covers	anything	and	everything	that	is	been	looked	for;	from	web	magazines/newspapers,	events,	sharing,
connecting	and	vast	knowledge	base	that	is	accumulated	as	world	library	etc	are	some	that	can	be	related	to	the	human	communication	–	online.	But	it	can	also	be	noticed	that	the	growing	SNS	communities	to	connect	the	near	&	dear	and	people	around	the	world	has	a	huge	effect.	In	the	last	10	years	the	progress	of	computer	network	and	technology
has	affected	the	lifestyle	especially	adolescents	and	youth	who	doesn’t	refrain	in	revealing	the	personal	information	in	the	SNS	mediums;	such	uncontrolled	exposure	to	internet	has	not	only	distracted	them	in	growing	knowledge	but	has	continuously	influence	to	walk	in	the	wrong	path	which	sometimes	puts	their	life	in	danger.	Example	Studies	has
revealed	that	Cyber	Crime,	Cyber	Bullying,	online	financial	frauds,	massive	online	pedophile	networking,	pornography	has	psychologically	affected	the	ones	involved	has	undergone	verbal/visual	harassment	and	life	threats.	The	negative	and	hatred	that	are	spread	to	world	through	web	portals	has	also	created	evident	ripples	that	also	bear	the	effect	a
nation’s	economy	or	even	the	government.	Conclusion	It	can	be	said	that	CMC	is	the	gateway	for	the	psychological	traumas	like	lack	of	socio-emotions,	growing	remoteness	of	addressing	people	face	to	face,	negative	exposure,	hacking	etc.	Still,	the	new	media	and	its	devices	have	a	potential	to	increase	the	workforce	of	the	group	which	eventually
increases	the	production	capacity	of	the	team.	No	matter	the	looming	threats	like	distrust,	mental	stress,	the	benefits	of	CMC	are	unexpectedly	vast.	It	has	overwritten	some	of	the	traditional	methods	like	face	to	face	communication	or	rather	enhanced	it	to	an	effective	f2f	communication	portals	like	skype,	Google	Hangout,	Facebook	Messenger,
WhatsApp,	Line,	Viber,	Kakao	Talk,	Twitter	etc.	The	truth	we	face	even	with	the	disadvantages	that	are	growing	in	competition	along	with	every	single	progress	CMC	and	internet	will	continue	to	be	on	the	top	with	something	new	to	connect	people	every	day	and	every	month.	Communication	between	humans	via	networked	devices	has	become	an
everyday	part	of	people’s	lives	across	different	generations,	cultures,	geographical	areas,	and	social	classes.	Shaped	by	the	specific	social	and	technical	context	in	which	it	is	produced,	synchronous	and	asynchronous	computer-mediated	communication	(CMC)	has	become	increasingly	participatory,	interactive,	and	multimodal.	It	constitutes	public	and
private	communication	on-line,	such	as	posts	on	blogs,	forums,	comments	on	online	news	sites,	social	media	and	networking	sites	such	as	Twitter	and	Facebook,	mobile	phone	applications	such	as	WhatsApp,	e-mail	and	chat	rooms.All	this	user-generated	CMC	and	social	media	content	offers	a	wide	range	of	research	opportunities	for	a	growing
multidisciplinary	research	community	to	examine	themes	that	often	relate	to—but	are	not	limited	to—the	interaction	between	language,	CMC,	and	society	like,	for	example,	language	variation,	pragmatics,	media	and	communication	studies.	The	data	is	also	very	important	for	the	development	of	robust	NLP	tools	that	can	deal	with	non-standard
spelling,	vocabulary	and	grammar.	Compilation	and	dissemination	of	such	corpora	are	hindered	by	the	unclear	legal	status	of	CMC	data	when	distributed	as	resource	to	the	scientific	community,	which	is	further	exacerbated	by	the	rapidly	changing	terms	of	service	by	content	providers.The	ambition	of	this	still-growing	research	community	is	for	the
research	into	CMC	to	be	based	on	the	availability	of	large,	structured	data	sets,	as	is	the	case	for	many	scientific	communities.	These	data	sets	(corpora)	are	often	built	collaboratively	from	the	work	of	different	research	teams	and	disseminated	across	the	research	community	so	that	they	may	form	the	basis	for	new	analyses	and	comparative	or
counter-analyses.	With	this	in	mind,	in	the	mid-2000s,	a	growing	number	of	projects	started	to	collect	and	structure	CMC	corpora	and	diffuse	these	empirical	resources	that	cover	a	broad	range	of	CMC	genres	and	languages	to	both	the	wider	scientific	community	and	business	enterprises	that	develop	approaches	and	tools	for	web	mining,	opinion	and
trend	detection,	semantic	content	analysis,	or	machine	translation.SMS	jargon	from	the	early	2000’s.	Picture	by	Miss	Puzzle,	CC	BY-SA	4.0,	via	Wikimedia	Commons	contact@cmc-corpora.org	twitter	facebook	google	Group	Communication	plays	an	important	role	in	influencing	human	development.	It	allows	people	to	interact	with	each	other	and
experience	different	cultures.	Numerous	platforms	are	used	to	convey	information,	most	of	which	are	influenced	by	cultural	identities	(Monaghan,	Goodman	&	Robinson,	2012).	Studies	have	established	that	cultural	patterns	have	a	huge	influence	on	different	communication	styles	used	across	the	world.	Get	a	custom	essay	on	Computer-Mediated
Communication	Aspects	and	Influences	Over	the	years,	communication	has	been	characterized	by	direct	human	interaction	and	intercultural	exchanges.	However,	the	birth	of	the	internet	and	technological	advancement	has	changed	interpersonal	and	intercultural	communication	(Wood,	2011).	The	development	of	computers	and	the	ease	of	internet’s
accessibility	have	played	a	vital	role	in	improving	the	efficiency	of	communication.The	two	factors	resulted	in	the	development	of	Computer-Mediated	Communication	(CMC).	CMC	refers	to	interpersonal	and	intercultural	communication	that	involves	the	use	of	technological	devices	that	support	different	forms	of	communication	(Wood,	2012).
Technological	tools	used	in	CMC	include	computers,	internet-enabled	phones,	and	tablets	among	others.	Examples	of	communication	formats	supported	by	these	devices	include	text	messaging,	instant	messaging,	chat	rooms,	and	video	conferencing.	These	forms	of	communication	are	accessible	through	social	networking	sites	such	as	Twitter,
Facebook,	Skype,	Google	Circles,	and	Yahoo	(Wood,	2012).Studies	have	established	that	CMC	has	changed	the	style	of	communication	because	more	people	are	incorporating	technology	into	their	daily	routines.	CMC	is	different	from	traditional	face-to-face	communication	in	various	ways.	CMC	has	pushed	interaction	between	people	to	a	higher	level,
and	it	has	eliminated	the	time	and	space	limitations	commonly	associated	with	offline	communication	(Monaghan	et	al.,	2012).	Online	communication	increases	the	efficiency	of	human	contact,	reduces	the	level	of	human	interaction,	and	eliminates	the	therapeutic	effect	of	face-to-face	communication.DiscussionSince	the	beginning	of	the	century,
there	have	been	numerous	technological	advancements	in	the	field	of	communication.	Factors	such	as	globalization,	population	growth,	unemployment	rates,	and	advancements	in	the	field	of	education	have	increased	demand	for	technology,	especially	in	the	field	of	communication	(Barnes,	2002).People	possess	a	desire	to	interact	at	a	higher	level
because	of	limited	time	and	time	space	for	face-to-face	communication.	The	internet	has	made	the	world	a	global	village	and	has	created	numerous	opportunities	for	people	across	the	world.	In	the	contemporary	society,	people	find	most	of	the	information	they	need	on	the	internet.	Over	the	years,	a	lot	of	content	has	been	generated	in	order	to	cater
for	the	ever-increasing	number	of	internet	users	(Barnes,	2002).Studies	have	established	that	the	number	of	people	using	the	internet	all	over	the	world	has	been	increasing	at	a	high	rate	every	year.	People	spend	a	lot	of	time	online	doing	various	things	that	include	research	and	communication	(Wood,	2012).	Experts	argue	that	people	are	becoming
overly	dependent	on	technology	and	consequently,	eliminate	the	need	for	human	contact.	1	hour!	The	minimum	time	our	certified	writers	need	to	deliver	a	100%	original	paper	Online	communication	influences	several	factors	that	affect	interpersonal	and	intercultural	interaction.	Examples	of	differences	between	online	and	offline	communication
involve	the	various	ways	people	use	to	build	relationships,	create	impressions,	deceive	others,	perceive	teamwork,	and	respond	to	feedback	(Monaghan	et	al.,	2012).CMC	experts	argue	that	online	communication	also	differs	from	offline	interaction	in	terms	of	the	relation	that	exists	when	things	occur	at	the	same	time	and	remain	connected	for	a	long
period.	A	good	example	is	communication	through	instant	messaging	and	emails.	Instant	messaging	involves	communication	between	two	people	for	a	short	period	(Wood,	2011).The	information	shared	in	such	a	conversation	gets	lost	as	soon	as	the	dialogue	box	is	closed,	thus	effecting	the	efficiency	of	the	interaction.	On	the	other	hand,
communication	through	emails	is	more	effective	because	the	messages	can	be	saved	and	read	later	after	the	end	of	a	conversation	(Kappas	&	Kramer,	2011).	Communication	through	email	is	effective	because	of	the	ability	to	save	messages	for	future	reference.	The	level	of	interaction	through	emails	is	higher	compared	to	that	of	instant	messaging.
However,	it	lacks	the	depth	that	is	experienced	in	face-to-face	interaction	(Barnes,	2002).Another	characteristic	feature	of	CMC	that	affects	interpersonal	and	intercultural	interaction	is	lack	of	a	code	of	conduct.	There	is	no	specified	code	of	conduct	for	people	who	use	online	communication	(Monaghan	et	al.,	2012).	People	are	free	to	do	anything
because	of	their	anonymity,	and	they	can	easily	get	away	with	anything.	CMC	experts	argue	that	this	element	has	contributed	to	the	development	of	negativity	with	regard	to	online	communication	because	of	factors	such	as	insecurity	of	internet	users	caused	by	the	threat	of	cyber	terrorism	and	bullying.According	to	research,	online	communicators
ignore	people’s	age,	gender,	sexuality,	religion,	age	and	race	when	interacting	(Wright	&	Webb,	2011).	Many	people	have	been	victimized	through	online	communication	due	to	their	identity	based	on	religion,	gender,	sexuality,	and	origin.	Online	communicators	are	also	fond	of	using	vulgar	language.	Vulgarity	has	been	encouraged	by	the	fact	that	it
is	very	hard	to	establish	the	real	identity	of	users	in	a	virtual	world	(Flichy,	2004).In	face-to-face	communication,	it	is	hard	for	people	to	disregard	the	code	of	conduct	because	of	the	repercussions	associated	with	vulgarity.	Despite	the	existence	of	negative	attitudes	towards	online	communication,	people	in	the	contemporary	society	prefer	it	to	offline
communication.	Online	communication	helps	to	eliminate	limitations	such	as	distance,	which	compromise	the	ability	to	interact	effectively	through	offline	communication	(Wood,	2012).	It	allows	people	to	interact	and	stay	connected	in	various	parts	of	the	world.Studies	have	also	established	that	CMC	encourages	people	to	disclose	their	personal
information	easily	compared	to	offline	communication.	Interpersonal	relationships	are	more	open	in	online	communication	compared	to	face-to-face	interaction	(Wright	&	Webb,	2011).	The	main	reason	for	this	is	the	people’s	ability	to	disclose	essential	information	easily.	Remember!	This	is	just	a	sample	You	can	get	your	custom	paper	by	one	of	our
expert	writers	Experts	argue	that	this	element	plays	a	crucial	role	in	building	and	maintaining	relationships.	CMC	experts	further	argue	that	people	create	better	first	impressions	through	online	communication	in	relation	to	offline	interaction.	The	development	of	the	internet	has	improved	the	efficiency	of	interpersonal	and	intercultural
communication	(Kappas	&	Kramer,	2011).	The	number	of	people	who	have	access	to	the	internet	and	technological	devices	such	as	phones	and	computers	is	rapidly	growing	across	the	world.Studies	have	established	that	people	are	increasingly	using	digital	media	to	communicate.	The	online	community	continues	to	expand	every	year.	People	have
learned	effective	ways	of	managing	interactions,	forming	impressions,	and	building	relationships	in	the	virtual	world	(Wood,	2011).	Numerous	studies	have	been	conducted	to	establish	the	difference	in	experiences	between	online	and	offline	communications.	One	of	the	main	elements	of	online	communication	studied	is	the	paralinguistic	features.The
first	paralinguistic	feature	of	online	communication	is	emoticons,	which	refer	to	a	representation	of	facial	expressions	such	as	a	smile	or	frown	(Kappas	&	Kramer,	2011).	Emoticons	are	created	by	typing	a	sequence	of	characters	when	writing	a	mail,	texting	or	sending	an	instant	message	in	chat	rooms.	The	disadvantage	of	this	element	is	that	it	is
easy	for	one	to	interpret	an	expression	wrongly	(Wright	&	Webb,	2011).For	example,	a	user	can	type	an	emoticon	showing	they	are	enjoying	a	conversation	even	though	they	are	bored	and	wish	to	end	it.	In	online	communication,	people	do	not	see	each	other	face-to-face.	Therefore,	it	is	difficult	to	understand	the	other	person’s	reaction	to	a
conversation	(Wood,	2011).The	second	element	of	online	communication	examined	was	the	practicability	of	turn-taking	during	conversations.	Offline	communication	is	characterized	by	taking	turns	in	talking	as	well	as	listening	(Monaghan	et	al.,	2012).	Turn	taking	makes	offline	conversations	dynamic,	exhilarating,	and	pleasurable.	Responses	in
offline	communication	are	instantaneous,	charming	and	allow	everyone	to	understand	the	course	of	a	conversation	by	observing	important	communication	cues	such	as	body	language	and	posture.In	online	communication,	this	element	applies	differently	because	people	do	not	interact	physically	(Lustig	&	Koester,	2005).	In	addition,	it	takes	longer	for
someone	to	get	a	response	if	they	are	not	using	instant	messaging	services.	For	example,	communication	through	email	is	unreliable	in	cases	where	someone	needs	a	quick	response.Interaction	through	instant	messaging	and	chat	rooms	can	be	unreliable	at	times	because	some	users	take	time	to	reply.	Certain	people	are	naturally	slow	and	take	a	lot
of	time	to	formulate	what	to	say	(Lustig	&	Koester,	2005).	Such	responses	are	often	well	thought	out,	and	thus	lower	the	probability	of	getting	the	truth.	In	one-on-one	conversations,	people	do	not	have	much	time	to	consider	the	answers	they	give.	Thus,	they	have	a	higher	chance	of	telling	the	truth	(Kappas	&	Kramer,	2011).Studies	have	established
that	CMC	is	profoundly	influenced	by	the	mode	of	communication	and	the	immediate	environment.	In	contemporary	society,	online	communication	is	used	in	professional,	social,	educational,	political,	and	economic	environments	(Wood,	2011).	All	these	situations	have	their	unique	style	of	communication	that	influences	the	way	people	interact.
Presentation	of	political	information	is	different	from	the	presentation	of	financial	information.	Different	styles	of	communication	require	varied	technological	devices.	Get	your	first	paper	with	15%	OFF	Learn	More	Therefore,	it	is	imperative	to	understand	a	discipline	before	choosing	a	form	of	communication	to	use	(Flichy,	2004).	Some	of	the
common	forms	of	online	communication	used	include	e-mails,	video	clips,	audios,	blogs,	instant	messaging,	as	well	as	social	networking	sites	such	as	Facebook,	Twitter,	and	Skype.	For	example,	most	television	channels	and	radio	stations	use	Facebook	and	Twitter	for	conveying	messages	to	people.Communication	through	social	media	is	different
from	watching	television	because	in	the	case	of	TV,	viewers	see	those	who	present	news	and	host	different	programs	(Kappas	&	Kramer,	2011).	Media	houses	and	major	dailies	across	the	world	have	websites	through	which	people	access	news	and	other	content.Culture	and	communicationAt	the	beginning	of	the	21st	Century,	most	parts	of	the	world
had	not	been	exposed	to	the	internet	and	technological	devices	such	as	computers.	Communication	was	only	through	the	conventional	face-to-face	interaction	(Lustig	&	Koester,	2005).	People	had	a	great	chance	of	experiencing	different	cultures	because	they	had	to	interact	physically.	The	traditional	forms	of	communication	helped	people	to	develop
individual	awareness	concerning	the	differences	that	existed	among	cultures.Psychologists	argue	that	such	an	opportunity	had	a	therapeutic	effect	on	people	because	they	were	able	to	have	new	experiences	and	expand	their	knowledge	through	interaction	(Samovar,	Porter	&	McDaniel,	2012).	Cultural	beliefs	and	norms	influenced	the	thinking	and
communication	styles	of	different	communities.For	example,	in	Africa,	people	used	various	forms	of	communication	to	convey	specific	messages.	People	in	ancient	African	cultures	conveyed	information	through	methods	such	as	singing,	smoke,	and	drumming.	If	people	saw	smoke	coming	from	a	particular	place,	they	automatically	knew	that	someone
was	conveying	a	certain	message	(Lustig	&	Koester,	2005).	People	would	gather	at	the	source	of	the	smoke	and	listen	to	the	news.	Such	gatherings	provided	people	with	an	opportunity	to	interact.Cultural	practices	dictate	the	style	of	communication	that	people	use.	Cultural	beliefs	are	concepts	that	people	assume	to	be	true	about	their	community
and	the	world	(Wood,	2011).	Beliefs	of	one	community	could	be	different	from	those	of	others.	Cultural	beliefs	dictate	crucial	elements	in	societies	such	as	interpersonal	interaction	and	communication.For	a	long	time,	people	interacted	and	communicated	according	to	what	their	culture	considered	right	and	respectful.	Cultural	beliefs	are	closely
connected	to	standards,	which	refer	to	the	expectations	that	people	have	in	regard	to	demeanour	(Lustig	&	Koester,	2005).	Standards	vary	from	one	cultural	group	to	another	depending	on	their	social	practices.	For	example,	the	expectations	that	people	have	regarding	the	behaviour	of	old	and	young	people	are	different	across	various	cultures



around	the	world.In	most	African	and	Asian	countries,	respect	for	the	old	is	more	valuable	compared	to	certain	cultures	in	the	United	States.	Old	people	in	the	society	play	a	crucial	role	of	educating	the	young	about	their	history,	how	they	should	do	certain	things	and	other	essential	things	about	life	(Samovar	et	al.,	2012).	However,	technological
advancements	have	eliminated	this	important	role	of	older	people	because	this	information	can	now	be	accessed	over	the	internet.Studies	have	established	that	cultural	practices	influence	communication	by	dictating	the	manner	and	level	of	human	interaction	(Lustig	&	Koester,	2005).	Various	things	such	as	sports,	food,	music,	agriculture,	and
dressing	define	the	culture	of	communities.	For	example,	basketball	is	a	popular	sport	in	the	United	States	compared	to	other	parts	of	the	world.	It	is	considered	as	one	of	the	main	elements	of	the	American	culture.	This	game	brings	people	together	and	encourages	interaction	in	the	United	States	than	everywhere	else.The	basketball	history	has
shaped	the	communication	style	of	Americans	in	a	way	that	other	people	consider	controversial.	In	contemporary	society,	people	follow	games	over	the	internet	and	televisions,	thus	limiting	the	chances	of	physical	interaction	(Lustig	&	Koester,	2005).	People	enjoy	many	benefits	through	one-on-one	interaction.	Therefore,	cultural	patterns	have	a
tremendous	impact	on	the	way	communities	are	likely	to	interact	(Samovar	et	al.,	2012).	CMC	has	shifted	the	style	of	intercultural	communication	to	a	lower	level	because	people	do	not	interact	physically.Culture	also	influences	the	development	of	interpersonal	communication	patterns.	Communities	develop	certain	systems	of	communication	that
align	to	their	culture.	The	systems,	which	form	the	communication	patterns,	represent	the	manner	in	which	different	groups	within	a	cultural	setup	should	relate	and	interact	with	each	other	(Lustig	&	Koester,	2005).	Some	of	the	groups	represented	by	the	codes	include	parents,	siblings,	teachers,	religious	leaders,	figures	of	authority,	friends,	and
neighbors	among	others.Experts	argue	that	cultural	differences	often	influence	the	development	of	communication	patterns.	The	models	often	describe	the	verbal	and	non-verbal	forms	of	communication	used	in	every	culture	(Lustig	&	Koester,	2005).	The	most	notable	differences	in	the	way	different	cultures	develop	their	interpersonal
communication	patterns	relate	to	non-verbal	systems.Different	cultures	describe	non-verbal	systems	such	as	the	use	of	space,	gestures,	facial	expressions,	touch,	walking	style	and	posture	differently	(Samovar	et	al.,	2012).	Definitions	for	these	elements	are	crucial	because	they	help	to	maintain	a	structure	through	which	societies	share	its	practices
and	values	with	subsequent	generations.ConclusionInterpersonal	and	intercultural	communication	in	contemporary	society	has	changed	tremendously.	Some	of	the	contributing	factors	to	this	phenomenon	include	globalization,	advancement	of	education	and	high	unemployment	rates.	Globalization	has	created	demand	for	technology,	while
unemployment	rates	have	pushed	people	into	being	more	innovative	as	the	need	to	tap	on	the	expanding	online	community	increases.	Online	communication	is	different	from	offline	communication	in	various	ways.For	example,	online	communication	is	more	efficient	and	eliminates	the	limitations	of	distance	commonly	associated	with	face-to-face
communication.	However,	the	level	of	interpersonal	and	intercultural	interaction	is	low	in	online	communication.	Online	communication	has	increased	the	efficiency	of	human	contact	and	reduced	the	level	of	human	interaction,	which	has	eliminated	the	therapeutic	effect	of	face-to-face	communication.People	enjoy	many	benefits	through	one-on-one
interaction.	Culture	also	influences	the	development	of	interpersonal	communication	patterns.	Experts	argue	that	cultural	differences	often	influence	the	development	of	communication	patterns.	Cultural	practices	dictate	the	style	of	communication	that	people	use.ReferencesBarnes,	S.	B.	(2002).	Computer-Mediated	Communication:	Human-To-
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